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I  t  may not come as a surpr ise to the readers of this mag-
I azine, but there has been a structural  market shi f t  in

I  t f 'e u.s. ,  which started in the mid-1990s, toward walka-
I  b l e  u r b a n  d e v e l o p m e n t .  T h e s e  a r e  h i g h e r - d e n s i t y ,
mixed-use p laces  where  most  da i l y  needs  can be  met  by
walking, bik ing or transi t .  Today's urban dwel lers are look-
ing  fo r  a  home tha t  enab les  them to  meet  day- to -day
needs without gett ing in a car.

Recent research by the Nat ional Associat ion of Realtors
found tha t  56  percent  o f  homebuyers  p lan  to  buy  a
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walkab le ,  u rban house in  the i r  nex t  purchase.  * * .
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walkable propert ies are sel l ing at a premium. 
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Even when members of the Millennials generation have children, they want to live in areas that provide "walkable urbanism," whether in an urban setting or
an urbanized suburban place.

h4 NE\X/ JERSEY MUNICIPALITIES FEBRUARY 2OI2






